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Department: Media 

Studies  
Year 
Group:   10 

 GCSE Media Studies (EDUQAS) 
http://www.eduqas.co.uk/qualifications/media-studies/gcse/ 

  

Term Topic/ 
subject 

Assessment 
Objectives 

Knowledge Skills (Include details of differentiation)  Literacy, numeracy and 
SMSC opportunities 

Final assessment task 
and title 

Autumn 1 Understanding 
Media Forms 
and Products 
(Section B): 
Media – Music 
Video and 
Online Media  

AO1- develop 
knowledge and 
understanding 
of:  
The theoretical 
framework of 
media and 
contexts of 
media and 
their influence 
on media 
products and 
processes  
AO2- Analyse 
media 
products using 
the framework 
of media, 
including in 
relation to 
their contexts, 
to make 
judgements 
and draw 
conclusions  
 

Pupils will study the music 
industry through focusing on 
two contemporary music 
videos and online, social and 
participatory media 
surrounding the artists 
 
Pupils will study one music 
video from the past  
 
Pupils will develop their 
understanding of media 
language, representations are 
influenced by relevant 
contexts     
 
Pharrell Williams – Freedom  
Bruno Mars – Uptown Funk  
Michael Jackson – Black or 
White  
 

Media Studies Assessment Objective 1: 
-Analysing how media products construct and communicate meanings  
- Analyse how choice (selection, combination and exclusion) of elements of media 
language influences meaning in media products, including to create narratives, to 
portray aspects of reality  
- Study how the codes and conventions of media language develop and become 
established as styles or genres  
- Developing evaluative style of writing: whether pupils agree or disagree  
- Use of relevant theories and subject specific terminology  
- Construct sustained line of reasoning which is coherent, sophisticated and 
detailed within extended pieces of writing  
  
Media Studies Assessment Objective 2:  

- Developing an understanding of how the media portray issues, 
events, gender and social groups according to their own ideologies  

- Understand how and why particular social groups are 
underrepresented  

- Theoretical perspectives on gender and representation, including 
feminist approaches  

 
Tasks will be tailored and planned for different needs where appropriate (writing 
frames, planned questioning, appropriate worksheets and sentence starters will be 
provided if required)    

 Literacy- Inference, 
development of sophisticated 
writing style  
Numeracy: planning and 
structuring pieces; analysis of 
percentages and currency  
SMSC- A critical response to 
social issues such as sexism 
and racism, 
underrepresentation  

 Music videos reinforce 
stereotypes of _______  
How far is this true of 
two music videos you 
have studied? 

Autumn 2 Understanding 
Media Forms 
and Products 
(Section B): 
Media – Music 
Video and 
Online Media 

AO1- develop 
knowledge and 
understanding 
of:  
The theoretical 
framework of 
media and 
contexts of 
media and 
their influence 
on media 
products and 
processes  
AO2- Analyse 
media 
products using 
the framework 
of media, 

 
 
www.brunomars.com  
www.pharrellwilliams.com 

 Media Studies Assessment Objective 1: 
- Analysing how media products construct and communicate meanings  
- Studying the relationship between technology and media products  
- Use of relevant theories and subject specific terminology  
- Construct sustained line of reasoning which is coherent, 

sophisticated and detailed within extended pieces of writing  
 
 
 
Media Studies Assessment Objective 2:  

- Developing an understanding of how the media portray issues, 
events, gender and social groups according to their own ideologies  

- Understand how and why particular social groups are 
underrepresented  

- Theoretical perspectives on gender and representation, including 
feminist approaches  

 
Tasks will be tailored and planned for different needs where appropriate (writing 
frames, planned questioning, appropriate worksheets and sentence starters will be 
provided if required)    

  
Literacy- Inference, 
development of sophisticated 
writing style  
Numeracy: planning and 
structuring pieces; analysis of 
percentages and currency  
SMSC- A critical response to 
social issues such as sexism 
and racism, 
underrepresentation 

Explain why music 
websites are important 
to the music websites 
are important to the 
music industry.  
Refer to the official 
Bruno Mars or Pharrell 
Williams website to 
support your response  

http://www.brunomars.com/
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including in 
relation to 
their contexts, 
to make 
judgements 
and draw 
conclusions  
 

Spring 1  
Creating Media 
Products  

 
Non-exam 
assessment 
(30% of final 
grade – 60 
marks) 

 AO1- develop 
knowledge and 
understanding 
of:  
The theoretical 
framework of 
media and 
contexts of 
media and 
their influence 
on media 
products and 
processes  
AO2- Analyse 
media 
products using 
the framework 
of media, 
including in 
relation to 
their contexts, 
to make 
judgements 
and draw 
conclusions  
A03 – create 
media 
products for 
an intended 
audience, by 
applying 
knowledge and 
understanding 
of the 
theoretical 
framework of 
media to 
communicate 
meaning  
 

Pupils are required to create 
a media production in one 
form (audio-visual, print or 
online) in response to a set of 
briefs set by EDUQAS.  
 
These production briefs will 
be different every year 
(released on 1st March every 
year in the year prior to 
assessment)  

Media Studies Assessment Objective One:  
- Learners must apply their knowledge and understanding of media 

language and representation to an individual media production for 
an intended audience  

- Learners must undertake research in the analysis of use of media 
language; specific techniques such as layout and design; target 
audiences; a pitch and product plan 

 
Media Studies Assessment Objective Two:  

- Analysing how representation convey particular viewpoints, 
messages, values and beliefs  

- Understanding the significance of particular representations in terms 
of themes and issues  

Media Studies Assessment Objective Three:  
- Learners will develop a response to their chosen brief by creating a 

production aimed at the specific target audience  
- Appealing to and engaging, the intended target audience  
- Applying knowledge and understanding of media language by using 

appropriate codes and conventions 
 

 
Tasks will be tailored and planned for different needs where appropriate (writing 
frames, planned questioning, appropriate worksheets and sentence starters will be 
provided if required)    

Literacy- Inference, 
development of sophisticated 
writing style, development of 
effective vocabulary through 
use of meta-language.  
Numeracy- planning and 
structuring answers  
SMSC – analysing the 
intentions of the media’s 
influence over consumers  
 
 
 
 
 
 
 
 

 
A media production  
A statement of aims for 
the production, 
outlining the ways in 
which knowledge and 
understanding of media 
language and 
representation will be 
applied in the response 
to the brief  
A completed cover 
sheet available on the 
WJEC website  

Spring 2 Creating Media  AO1- develop Pupils are required to create Media Studies Assessment Objective One:  Literacy- Inference,  A media production  
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Products  
 

Non-exam 
assessment 
(30% of final 
grade – 60 
marks) 

knowledge and 
understanding 
of:  
The theoretical 
framework of 
media and 
contexts of 
media and 
their influence 
on media 
products and 
processes  
AO2- Analyse 
media 
products using 
the framework 
of media, 
including in 
relation to 
their contexts, 
to make 
judgements 
and draw 
conclusions  
A03 – create 
media 
products for 
an intended 
audience, by 
applying 
knowledge and 
understanding 
of the 
theoretical 
framework of 
media to 
communicate 
meaning  
 
 

a media production in one 
form (audio-visual, print or 
online) in response to a set of 
briefs set by EDUQAS.  
 
These production briefs will 
be different every year 
(released on 1st March every 
year in the year prior to 
assessment) 

- Learners must apply their knowledge and understanding of media 
language and representation to an individual media production for 
an intended audience  

- Learners must undertake research in the analysis of use of media 
language; specific techniques such as layout and design; target 
audiences; a pitch and product plan 

 
Media Studies Assessment Objective Two:  

- Analysing how representation convey particular viewpoints, 
messages, values and beliefs  

- Understanding the significance of particular representations in terms 
of themes and issues  

Media Studies Assessment Objective Three:  
- Learners will develop a response to their chosen brief by creating a 

production aimed at the specific target audience  
- Appealing to and engaging, the intended target audience  

Applying knowledge and understanding of media language by using appropriate 
codes and conventions 
 
Tasks will be tailored and planned for different needs where appropriate (writing 
frames, planned questioning, appropriate worksheets and sentence starters will be 
provided if required)    

development of sophisticated 
writing style, development of 
effective vocabulary through 
use of meta-language.  
Numeracy- planning and 
structuring answers  
SMSC – analysing the 
intentions of the media’s 
influence over consumers  
 
 
 
 

A statement of aims for 
the production, 
outlining the ways in 
which knowledge and 
understanding of media 
language and 
representation will be 
applied in the response 
to the brief  
A completed cover 
sheet available on the 
WJEC website 

Summer 
1 and 2  

FULL PREPARATION FOR YEAR 10 MOCK EXAMINATIONS, REVISING ‘EXPLORING THE MEDIA’ AND ‘UNDERSTANDING MEDIA FORMS AND PRODUCTS’ 


